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 87% permit online balance check for gift card and/or e-card version, down from 92% last 
year but the same as 87% two years ago. 

 Purchase fees remain rare, with just 13% of the cards having any type of purchase fee, 
unchanged from last year and down from 17% two years ago. 

Bankrate.com analyzed the terms and conditions of 61 widely-held gift cards September 12-23, 
2016.  

In addition, Bankrate.com commissioned Princeton Survey Research Associates International 
(PSRAI) to survey consumers regarding their gift card habits.  PSRAI obtained telephone 
interviews with a nationally representative sample of 1,000 adults living in the continental 
United States.  Interviews were conducted by landline (500) and cell phone (500, including 299 
without a landline phone) from October 20-23, 2016.  Statistical results are weighted to correct 
known demographic discrepancies.  The margin of sampling error for the complete set of 
weighted data is plus or minus 3.8 percentage points. 

About Bankrate.com 

Bankrate.com provides consumers with the expert advice and tools needed to succeed throughout 
life’s financial journey. For over two decades, Bankrate.com has been a leading personal finance 
destination.  The company offers award-winning editorial content, competitive rate information, 
and calculators and tools across multiple categories, including mortgages, deposits, credit cards, 
retirement, automobile loans, and taxes. Bankrate aggregates rate information from over 4,800 
institutions on more than 300 financial products. With coverage of over 600 local markets, 
Bankrate generates rate tables in all 50 U.S. states. Bankrate develops and provides web services 
to more than 100 cobranded websites with online partners, including some of the most trusted 
and frequently visited personal finance sites on the internet, such as Comcast, Yahoo!, CNBC 
and Bloomberg.  In addition, Bankrate licenses editorial content to more than 500 newspapers on 
a daily basis including The Wall Street Journal, USA Today, The New York Times and The Los 
Angeles Times. 
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