
 

 

Wedding Gift-Giving Tendencies Vary by Region 

 

Guests in the Northeast Spend More, Most Likely to Give Cash or Check 

 

NEW YORK – April 19, 2017 – Wedding gift-giving habits tend to vary by region, according to 

a new report from Bankrate.com. The Northeast is the biggest outlier of them all, with 

significantly higher standards for the value of a typical gift. Click here for more information: 

 

www.bankrate.com/cashlorette/wedding-survey-0417/  

 

Guests in the Northeast are more than twice as likely as the rest of the country to spend big on a 

wedding gift for a close friend or family member. Thirty percent indicate their typical gift is at 

least $200 in value, compared to just 13% of everyone else. Similarly, for gifts given to 

colleagues, acquaintances and distant relatives, 46% in the Northeast spend at least $100, 

compared to 24% of the rest of the country. 

 

As for the preferred type of gift, Northeastern and Midwestern gift-givers bring cash or a check 

most often, while those in the South and West are more likely to buy a physical gift off the 

registry. Less popular answers include store-specific gift cards, pre-paid gift cards and 

honeymoon contributions. 

 

Gift types also vary by age. Forty-six percent of the Silent Generation and 33% of Baby 

Boomers indicate they prefer to give cash or a check, compared to only 20% of Millennials. Gen 

Xers and Millennials are more likely to give a physical gift off the registry (34% and 24% 

respectively) compared to just 13% of the Silent Generation and 19% of Baby Boomers. 

 

For some, the added expense of attending a wedding is too much of a financial strain altogether. 

Twenty-one percent indicate that they have declined a wedding invitation because they felt they 

couldn’t afford to go, including 27% of women and 16% of men. 

 

“Wedding traditions differ greatly from region to region, and so do gift-giving tendencies,” said 

Sarah Berger, The Cashlorette at Bankrate.com. “Invitations usually go out months before the 

big day, so start budgeting early. However, if you simply can’t afford to go, be financially 

responsible and skip the event. No soiree is worth sacrificing all of your savings!” 

 

The survey was conducted by Princeton Survey Research Associates International. PSRAI 

obtained telephone interviews with a nationally representative sample of 1,000 adults living in 

the continental United States. Interviews were conducted by landline (500) and cell phone (500, 

including 308 without a landline phone) in English and Spanish by Princeton Data Source 

from April 6-9, 2017. Statistical results are weighted to correct known demographic 

discrepancies. The margin of sampling error for the complete set of weighted data is plus or 

minus 3.8 percentage points. 

 

http://www.bankrate.com/cashlorette/wedding-survey-0417/


About Bankrate.com: 

 

Bankrate.com provides consumers with the expert advice and tools needed to succeed throughout 

life's financial journey. For over two decades, Bankrate.com has been a leading personal finance 

destination. The company offers award-winning editorial content, competitive rate information, 

and calculators and tools across multiple categories, including mortgages, deposits, credit cards, 

retirement, automobile loans, and taxes. Bankrate aggregates rate information from over 4,800 

institutions on more than 300 financial products. With coverage of over 600 local markets, 

Bankrate generates rate tables in all 50 U.S. states. Bankrate develops and provides web services 

to more than 100 cobranded websites with online partners, including some of the most trusted 

and frequently visited personal finance sites on the internet, such as Comcast, Yahoo!, CNBC 

and Bloomberg. In addition, Bankrate licenses editorial content to more than 500 newspapers on 

a daily basis including The Wall Street Journal, USA Today, The New York Times and The Los 

Angeles Times. 
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