
 

 

 

More Adults Likely to Attend a Live Event or Attraction in Q4 than Q1, Q2, Q3 Combined 

 

COVID more likely to keep the fully vaccinated than the unvaccinated from participating 

 

NEW YORK – October 25, 2021 – As the country tries to balance continued waves of 

coronavirus cases and Americans’ eagerness to return to a pre-pandemic lifestyle, a new 

Bankrate.com report finds that more U.S. adults plan to attend at least one live event or attraction 

in the final quarter of the year (61%) than the first three quarters combined (51%). However, for 

those who are not planning to attend, the threat of coronavirus is still much more likely than cost 

to be the main deterrent, especially among those who are fully vaccinated. Click here for more 

information: 

 

https://www.bankrate.com/finance/credit-cards/covid-live-events-poll/ 

 

• Movies in theaters: 24% had already attended this year, as of the Sept. 29 – Oct. 4 

polling dates, and 34% plan to attend before the end of the year 

 

• Amusement parks/zoos/aquariums: 22% had already attended this year, and 26% plan 

to attend before the end of the year 

 

• Fairs/festivals/carnivals: 21% had already attended this year, and 28% plan to attend 

before the end of the year 

 

• Live arts events (concerts, plays, etc.): 18% had already attended this year, and 25% 

plan to attend before the end of the year 

 

• Professional/college sporting events: 14% had already attended this year, and 17% plan 

to attend before the end of the year 

 

• Other public events/attractions: 33% had already attended this year, and 38% plan to 

attend before the end of the year 

 

Among those who do not plan to attend live events/attractions for the remainder of the year, 

COVID is substantially more likely than cost to be the main deterrent. Those who are fully 

vaccinated are much more likely to shy away because of the virus. 

  

https://www.bankrate.com/finance/credit-cards/covid-live-events-poll/


Main reasons for not attending in Q4 

 

 
Fully Vaccinated Unvaccinated Overall 

Cost COVID Cost COVID Cost COVID 

Professional/College 

Sports Event 
13% 38% 20% 21% 16% 34% 

Movies in Theaters 13% 53% 17% 28% 15% 44% 

Amusement Parks, 

Zoos, Aquariums 
15% 43% 21% 26% 18% 38% 

Live Arts (e.g., 

Concerts, Plays, 

etc.) 

16% 49% 22% 25% 18% 41% 

Fairs, Festivals, 

Carnivals, etc. 
11% 49% 18% 28% 14% 43% 

Other Public Events 

or Attractions 
11% 54% 18% 31% 14% 47% 

 

When looking at who has already attended, or plans to attend, these public events and attractions 

in 2021, young adults are much more likely than older generations. 

 

Who’s attended or plans to attend in 2021 

 

 

Gen Z 

(ages 18-

24) 

Millennials 

(ages 25-40) 

Gen X 

(ages 41-

56) 

Baby 

Boomers 

(ages 57-75) 

Overall 

Professional/College 

Sports Event 
41% 33% 18% 14% 23% 

Movies in Theaters 61% 52% 36% 31% 41% 

Amusement Parks, 

Zoos, Aquariums 
49% 49% 33% 22% 35% 

Live Arts (e.g., 

Concerts, Plays, 

etc.) 

46% 42% 27% 23% 32% 

Fairs, Festivals, 

Carnivals, etc. 
43% 46% 34% 28% 36% 

Other Public Events 

or Attractions 
60% 57% 41% 40% 47% 

 

While young adults are more likely to attend public events or attractions, they are also more 

likely to incur debt to do so. Twenty-one percent of millennials who have attended these types of 

in-person gatherings this year have gone into debt as a result. Meanwhile, 12% of Gen Zers say 

the same, compared to 8% of Gen Xers and 3% of baby boomers. Overall, more than 1 in 10 

(11%) who have attended have gone into debt because of these activities. 

 

“Attendance at live events is picking up, led by young adults, although COVID remains a 

significant worry especially (and ironically) among the fully vaccinated,” said Bankrate.com 



senior industry analyst Ted Rossman. “Most Americans don’t seem particularly worried about 

how much these events cost, and few are going into debt to attend. It’s mostly about the health 

situation at this point.” 

 

Methodology: 

 

Bankrate.com commissioned YouGov Plc to conduct the survey. All figures, unless otherwise 

stated, are from YouGov Plc. Total sample size was 2,401 adults.  Fieldwork was undertaken 

September 29 – October 4, 2021. The survey was carried out online and meets rigorous quality 

standards. It employed a non-probability-based sample using both quotas upfront during 

collection and then a weighting scheme on the back end designed and proven to provide 

nationally representative results. 

 

About Bankrate.com: 

 

Bankrate has guided savers and spenders through the next steps of their financial journeys since 

1976. Whether it's rates or information on mortgages, investing, credit cards, personal loans, 

insurance, taxes or retirement, the company offers various free resources to help consumers 

reach their goals. From product comparison tools to award-winning editorial content, 

Bankrate.com provides objective information and actionable next steps. Bankrate.com also 

aggregates rate information from over 4,800 institutions on more than 300 financial products, 

with coverage in more than 600 local markets. It’s why over 100 million people put their trust in 

Bankrate.com every year. 
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